[image: image2.jpg]The'@NGO Challenge : J~ = Aﬂllﬁnll

Bhan Sma Bwgadeh gt

NOMINATION CATEGORIES

For NGOS usin For GO usig igtal
For NGOs using W R e oot ke internet
digtal toos for soclal medis e 3nd 1o seheve
sustainable: “ orgaizationt
development ] entrepreneurship Cinctency and

and social business transparenc
sstacubicOevelpent S Gommerce R i

For NGOs sing CTand | | For NGOS usi
digtal Media tools for

communicationsand L digita tools and
outreach acthities of new media for

Commnication s ourescn sy

*NGOs should be part of
the eNGO network. If not
already, REGISTER NOW

Nomination form can be downloaded

www.engochallenge.org
The form can be submitted via online as well as offline

For Any Help Call @ +91-9044-901-901

or
write to us email: engochallenge@gmail.com

An initiative of
THE ENGO CHALLENGE SECRETARIAT 2013

hﬁ) [mr"l -I:'- House 44, 11l Floor, Kalu Sarai, New Delhi - 110016
0/ 3 Phone No.: +91-9044-904-904

e Email 2 com | Web:





About the eNGO Challenge

The eNGO Challenge aspires to create an ecosystem of NGOs who are using Information Communication Technology (ICT) and digital media tools for good governance practices benefiting societies and communities at large. The Challenge seeks to recognise, salute and honor best NGOs using ICT and digital media tools. The eNGO Challenge is a joint initiative of Public Interest Registry (PIR) and Digital Empowerment Foundation (DEF).
Definition of ICT & digital media tools: In this context of the eNGO Challenge, ICT (information and communications technology – or technologies) is understood to include any communication device (standalone or connected) or application, encompassing: mobile phones, Internet, wireless and or wired network, video-conferencing, audio conferencing, printer, scanner, e-mails, other online/offline interactions and use of website and social media. 
Definition of Social Media: Social media includes web- and mobile-based technologies which are used to turn communication into interactive dialogue among organizations, communities, and individuals. Social media is defined as “a group of Internet-based applications that build on the ideological and technological foundations of Web 2.0 and that allow the creation and exchange of user-generated content.” These social media applications encompasses: Facebook, Twitter, Linkedin, e-Mail, Online Documents, YouTube, Blogging tools (Wordpress, Google Blogs, etc.) and many more.
The nominations are invited under 5 categories:
i. Communication & Outreach: This category defines that NGOs who have used ICT and digital media tools for their internal & external communication purpose and extending the outreach of NGO and its activities with respect to organizational mission and vision. For example, using mobile phones for extending the outreach of their organization and using website to showcase their activities and local content to get networking and support for their NGO.
ii. Social Commerce: This category means that NGOs who have used ICT and digital media tools such as e-Commerce tools, mobile phones, online shopping and social media tools such as Facebook & Twitter for extending their business services for the purpose of community benefit. For example, using website or social media networks for the promotion and trading of products for community benefits. 
iii. Advocacy: This category defines those NGOs who have used ICT & digital media tools for advocacy, creating awareness and campaigning programs. For example: using ICT tools such as videos or community radios for human right activities or creating media awareness, or for propagating say adult education, or some decease eradication program, etc. However, political or industry/business lobbying is not included in this category. 

iv. Organizational Efficiency: This category defines that NGOs who have used ICT & digital media tools for improving and enhancing their organizational efficiency and bring transparency within the organisation. For example using video-conferencing technology to connect their regional partners/partners. Or staff capacity building program with ICT tools such as using mobile, tablets, laptop for field survey and transferring regional data to the data center. 
v. Sustainable Development: This category defines that NGO who have used ICT & digital media tools for sustaining themselves. For example using website or online tools to showcasing the projects in front of donor and funding agencies. or 
The eNGO Challenge

Recognizing Best NGO Practices using ICTs & Digital Media Tools

NOMINATION FORM FOR 2013
· We encourage you to provide appropriate information for the use of Jury for proper contextual consideration.

· Please ensure that filled in text is not repeated in the responses against the items in Part I, Part II, Part III, Part IV and Part V.

· Questions marked with asterisk * are mandatory. However, we recommend filling all fields.
Plz Write your ‘eNGOID’ provided by eNGO Network:
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eNGO ID:
Note: eNGO Network provides a unique eNGOID to every registered member, which is mandatory to mention in each communication with us and applying for eNGO Challenge 2013. If you are not sure about your eNGO ID plz call  @ +91-9044-901-901 or write to engochallenge@gmail.com.

	PART I: TECHNICAL DETAILS

	

	1.
	Does your organization have website?* Please provide the link
	

	If your answer is yes, then reply Q 1.1 to Q 1.5

	1.1
	What was the reason behind creating organization website?  

(Tick as many options in the opposite box) 
	Information Dissemination     
Publish Project Activities 

Advocacy

Extend outreach

Share news/newsletter

Initiate group discussion/Live Chat

Drive online shopping/

online payment system

Conducting surveys/opinion polls   


	You can explain the reply of Q 1.1 here in 50-100 words:


	1.2
	What are the key features of your website? Please explain in 100 words.
	

	1.3
	What kind of services, do you facilitate through your website?  Please explain in 50-100 words.
	

	1.4
	Does your organization website meet with the objectives of the organization? If yes, then explain in 50-100 words. 
	

	1.5
	Is your website linked with social media tools such as Facebook, Twitter & LinkedIn or any other? And how are you using these tools through website? Please explain in 50-100 words.
	

	

	2.
	Does your organization have social media page?* 
	

	If your answer is yes, then reply Q 2.1 to Q 2.6

	2.1

Link of Facebook Page

Link of Twitter Page

2.2

No of Likes

No. of Followers

2.3

What was the reason behind creating Organization Facebook Page? 

What was the reason behind creating Organization Twitter Page?

2.4

What kind of information do you post on Facebook? How often you post? (Explain in 50-100 words) 

What kind of tweets do you post? How many tweets do you do in a day? (Explain in 50-100 words)


	2.5
	What is the impact of using social media in providing organizational services?
	

	2.6
	Does your organization have presence in any other social media website (such as LinkedIn, Tumblr, Pinterest, etc.). Please mention with respective URLs? What was the need to create these social networks and how it meets with your organization objectives?
	

	

	3.
	Do you use mobile phone/s for your organizational purposes?* 
	

	If your answer is yes, then reply Q 3.1 to Q 3.3

	3.1
	For what purposes, does your organization use mobile phone?  

(Tick as many options in the opposite box) 
	· Communication for internal

/external purpose


· Outreach for extending services


· Bulk SMSing Services


· Advocacy campaigns

· Providing Services via mobile phones



	You can explain the reply of Q 3.1 here in 50-100 words:


	3.2
	In your organization, how many employees have smartphones?
	

	3.3
	When using smartphones, what kind of features are mostly used? 
	· e-mailing


· Internet Surfing


· Online Documents


· Social media interaction 


· Field Survey 

	You can explain the reply of Q 3.3 here in 50-100 words:


	

	4
	Does your organization use online services?*
	

	If your answer is yes, then reply Q 4.1 to Q 4.4

	4.1
	Does everybody in your organization have official mail id?
	

	4.2
	How many employees are aware about online documents? If they are aware, how many of them are using it?
	


	4.3
	Do they use Online Docs for official purposes?
	

	4.4
	Any other online services (such as online calendar, Mapping Services, Translation, etc.) 
For Yes type ‘Y’ 

For No type ‘N’
 
	· Online Ticketing

· Online Calendar

· Online Meeting


· Mapping Services

· Online Translation

· Any other, please specify

--------------------------------------

	You can explain the reply of Q 4.4 here in 50-100 words:


	

	5.
	Does your organization have desktops/laptops for official purpose?*
	

	If your answer is yes, then reply Q 5.1 to Q 5.3

	5.1
	How many employees use desktop/laptop?
	

	5.2
	What features do your use in desktop?


	· Text Document

· Presentation


· Spreadsheet

· Image Viewer

· Any other (please mention)

----------------------------------

	You can explain the reply of Q 5.2 here in 50-100 words:


	5.3
	For what purpose, does your organization use desktop/laptop?
	· e-mailing

· Content Management  
· Research Work

· Database Management

· Hosting 

· Management Information System

· Customer Relationship Management



	You can explain the reply of Q 5.3 here in 50-100 words:


	

	6
	Does your organization use any other ICT & Digital Media tools and devices?*
	

	If your answer is yes, then reply Q 6.1 to Q 6.4

	6.1
	Have your organization ever used video-conferencing tools such as Skype or similar apps for organizing Meeting?
	

	6.2
	Does your organization have any official Video camera or camera?  If yes, what is the purpose of using it? Please explain in 50-100 words 
	

	6.3
	Does your organization have any official printer  (Tick one option)
	

	6.4
	Does your organization have any official scanner? (Tick one option)
	

	

	PART II: SUBJECTIVE DETAILS

	

	7
	What category, according to you, does your organization fit into* 

  
	· Communication & Outreach

· Social Commerce


· Advocacy

· Organizational Efficiency 

· Sustainable Development



	 You can explain the reply of Q 7 here in 50-100 words:


	

	7.1
	What devices/tools are used by your organization for communication & outreach purpose? Please explain in 50-100 words with examples.  
	

	7.2
	What devices/tools are used by your organization for social commerce purpose? Please explain in 50-100 words with examples.
	

	7.3
	What devices/tools are used by your organization for advocacy purpose? Please explain in 50-100 words with examples.
	

	7.4
	What devices/tools are used by your organization for Organizational Efficiency purpose? Please explain in 50-100 words with examples.
	

	7.5
	What devices/tools are used by your organization for Sustainable Development purpose? Please explain in 50-100 words with examples.
	

	7.6
	What devices/tools are used by your organization for Capacity Building & Training purpose? Please explain in 50-100 words with examples.
	

	7.7
	What devices/tools are used by your organization for Community & Social Development purpose? Please explain in 50-100 words with examples.
	

	7.8
	What devices/tools are used by your organization for Research & Development purpose? Please explain in 50-100 words with examples.
	

	

	PART III: ABOUT THE ORGANISATION*

	

	8.1
	What are the objectives of your organization? Please explain in 50-100 words.
	

	8.2
	What is the mission & vision of the organization? Please explain in 50-100 words.
	

	8.3
	Share the details of Board Members of your organization. 
	

	8.4
	No. of Employees in your organization.
	

	8.5
	What are 5 services/products of your organization? 

Please explain in 5 bullets.
	

	8.6
	Does your organization have any ICT policy?

If yes, please explain  in 5 Bullet Points
	

	8.7
	Provide some user experience as to how your user community/project has been benefitted by the use of ICT & digital media tools. 
	

	8.8
	Limitations & Challenges faced while using ICT & digital tools on the ground. Please explain in 50- 100 words.
	

	 

	PART IV: ORGANISATIONAL DETAILS

	9.1
	Name of the organization
	

	9.2
	Name of contact person
	

	9.3
	Mobile No
	

	9.4
	Office Telephone No. & Fax No.
	

	9.5
	Contact Address:
	

	9.6
	E-mail id: 
	

	9.7
	State, Country
	

	9.8
	Organization’s key activities 
	

	

	PART V: Additional Information

	10.1
	Rate your organization from 1 to 5 in given below parameters:

Communication & Outreach

(For NGOs using ICT and digital Media tools for 

communications and outreach activities of organizational mission)

Social Commerce

(For NGOs using social media like Facebook 

to drive entrepreneurship and social business)

Advocacy

(For NGOs using digital tools and new media for advocacy purpose)

Organizational Efficiency

(For NGOs using digital tools like internet and IT 

to achieve organizational efficiency and transparency)

Capacity Building & Training

(For NGOs using digital media tools like video-conferencing

 for enhancing skill-sets of organization)

Community & Social Development

(For NGOs using digital tools like internet and IT 

For community & social development)

Research and Development

(For NGOs using digital tools like internet and IT 

For research & development)

Sustainable Development

(For NGOs using digital tools for sustainable development)



	You can explain the reply of Q 10.1 here in 50-100 words:


	10.2
	Do you consider your organization as a winning entry? If so why? Please explain in 50-100 words.
	

	10.3
	Share web-shots from your organization, depicting the utilization of ICT & digital media tools. Please attach as .GIF, JPEG files ??
	











































































































































































































































































































